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Best Marketing Book Ever! s
Newly Updated for 2008! Almost 400 pages of Insider
Tips and Techniques.  Not one wasted page!

Chapter Highlights:

Marketing

How and where to find markets using easy-
to-use resources found in libraries. Analyzing
marlket size, entrance barriers, penetration
options. Marketing through magazines.

Includes the incredible ONE EVENING mar-
keting plan. Do all your marketing in a single
evening? Page 198. Analysis of the different
magazine directories.

The Catalog Campaign
Houw to _find and assess catalogs.
Houw to get your products into catalogs.

Direct Mail

Almost 100 pages showing how to create
your own successful campaigns and mailings.
Facts, figures, examples and explicit, detailed
instructions. List selection, creative, format, let-
ters, copy, offer, tone, price, analysis.

Suecessful, Low Cost

PR
Writing and media selection. Help with Dﬁ[f"ect MarkEﬁng Mefh%
every aspect of creating and sending press
releases, focus is on increasing your chances ~ An Incredible Marketing Tool ~
of getting published in magazines and news- A comprehensive reference book that presents a wealth of

marketing methods and techniques, along with an insightful
overview of industry references and resources available to both
direct and traditional marketers.

papers and getting response. Includes the ONE
EVENING PR plan: figure out and execute your
entire PR plan in a single evening. Page 201.

- Unsolicited Reader OVé doubled the weight of your book:
Advertising Comments We underlined the important parts!O
From the traditional to direct. Creating ads,
selecting media, choosing an agency, + buying “We recommended your book to some friends, and decid-
space at discount. Placing ads with the best ed to put yellow sticky notes in the pages we especially
possible chance of success, the first time. wanted them to read. Several hundred sticky notes later

we abandoned the idea, and finally just bought them
their own copy, and told them to read the whole thing.”

Ol kept your book out [of the library] so long it would

have been cheaper to buy it right from the start.O OEagain, your section on press

releases is great. Have it almost
memorized.O

Ol got your book at the library but they wanted it back.

Enclosed is my checkEOQ ODepnitely the best book on marketing | have
ever read! | only wish | had read it years ago.
Jeffrey Dobkin’s information-intense articles on It would have saved me many years and thou -
marketing have appeared in over 200 magazines. sands of dollars. Itis OMUSTO readingeO
His conversational writing style is breezy yet the call toll FREE to order:

depth of information is quite deep

Dobkin’s seminars and presenta- 800-234.' DEA

tions are fast-paced and fun!
Other works by Dobkin:

T L4
oy 7o ¥

Uncommon Marketing Techniques Co.~ L "BOOKS:
i i [ i PueLie® 1 ApaMs PUBLISHING : e
o Direct Marketing Strategies , Vital THeE DANIELLE D bA 19066 _youo%i ”‘?ﬂﬁ?ﬂ%}ﬂ

MERION STATION,

*ﬂ.,.. / Signs, The Intelligent Testing Sys -
- | VOICE 610/642-1000

tem, How To Market A Product for
Under $500 + others

Box 100 !
FAX 610/642-6832

Cae——]

ISBN: 0-9642879-6-X

©2008




